


Digital signage has become a more
efficient and effective way to communicate
and is currently being used in corporate 
offices, university campuses, healthcare 
facilities, entertainment centres and more.
Digital signage is emerging as a strong support and 
complement to web presence, emails, newsletters, meetings, 
posters and traditional merchandising. The ability to custom 
messaging depending on location, time of day and context 
means greater engagement and effectiveness.

With the decrease in hardware costs and improved 
technology, the time has come for new users to adopt digital 
signage and for existing users to expand their networks.

Your first step is this pre-show conference at the 
Screen Media Expo.

How to build and execute your complete digital 
signage strategy:

① Identify your needs and resources
② Save time and money and transform communications
③ Evaluate vendors and choose the right partners
④ Plan roll outs effectively
⑤ Develop your content strategy
⑥ Understand the total cost of ownership
⑦ Maximise project success

Source solutions from nine leading case studies: 

① Ericsson Ltd. (UK)
② Infiniti Europe (Switzerland)
③ Wessex Water (UK)
④ Sovereign Bank (USA)
⑤ University Hospital Birmingham (UK)
⑥ BI Norwegian School of Management (Norway)
⑦ University of Bedfordshire (UK)
⑧ Fira de Barcelona (Spain)
⑨ Newseum (USA)

Don’t reinvent the wheel. Learn from your peers and industry 
experts with real-world experience. 

Take away six additional benefits from this 
exclusive event:

1. Q & A after every session; get answers on the spot
2. Nine EXCLUSIVE case studies
3. “Hands on” interactive workshop
4. Structured networking luncheon and breaks
5. Face-to-face interaction with digital signage users
6. Access to presentation materials 

Take this opportunity to see how your colleagues are doing. 
Share your experiences and exchange strategies! If you want to 
meet with your peers in the field and form valuable alliances, this 
is your best opportunity this year.

Don’t miss this invaluable learning opportunity – Register today!

Hear from new and existing users of digital signage, source insights, and network with the leaders. This 
conference only comes around once a year; register now, as this event is sure to sell out!
Register for our limited spaces: Call +1-416-944-9200, online at: www.digitalsignagestrategies.com or
email: registrations@strategyinstitute.com today.

Transform how you
communicate

with your employees, students,
visitors, customers, and more! 

Industry stakeholders will benefit from the Exceptional Networking Opportunities…

Take this opportunity to meet and exchange business cards with end-users of digital signage including Universities & 
Colleges, Corporate & Public Service Offices, Healthcare & Medical Facilities, Transportation Hubs, Hospitality & Cultural 
Centers, Systems integrators & solutions providers. Also Connect with other key players in the industry to form great 
partnerships and competent alliances!



Attending
Screen Media Expo?

Increase the value of your time 
and cement your digital signage 
knowledge by registering for the 
conference.

Europe’s first end-user
summit will show you how to
invest wisely, transform communications, 
engage customers and become an expert...

Bring your team and benefit from 
special pricing: Develop strategies to build 
and maintain a successful digital signage 
network.

About Strategy Institute

Strategy Institute is a leader in delivering 
timely knowledge and best practices to the 
digital signage industry since 2005. We were 
one of the first in the space and continue 
to support and foster the growth of the 
industry through our annual conferences 
including “Digital Signage Investors,” “Digital 
Signage Content Strategies,” “Digital Signage 
Technology Summit” in conjunction with 
InfoComm, and more.

Ensure your leadership with 
a customised sponsorship/
exhibit package

By sponsoring this one-of-a-kind event, 
you can showcase your company as an 
industry LEADER. Ensure your presence is 
known. Select sponsorship packages are 
still available. To learn more, contact Himani 
Dureja at +1-416-944-9200 x269, or email 
dureja@strategyinstitute.com.

Attend and receive
a free registration for
Screen Media Expo! Universities, Colleges & Schools

• Deliver real-time emergency alerts and notifications 
• Improve mass communications effectiveness and efficiency 

 Healthcare & Medical Facilities
• Educate and inform your staff, patients and visitors 
• Reduce perceived wait time with engaging content

 Transportation Hubs (Rail, Tube, Bus, Air)
• Facilitate way-finding and direct traffic flow 
• Display your schedules in real-time

 Corporate Offices, Government & Public Service Offices
• Reduce printing costs and “easel farms” 
• Build and foster corporate culture 

 Hospitality & Entertainment Venues
• Promote your products and services 
• Improve the customer and visitor experience

 Software Suppliers, Hardware Providers, Media
    Transport & Industry Consultants

 Systems Integrators, Contractors, Audio-Visual Pros,
    Dealers & Distributors, Content Producers, Networks

• Get on the short-list when decision-makers are considering their options
• Spread the word on your latest products, features and solutions 
• Learn what buyers are looking for and meet their needs
• Form new partnerships and collaborate with industry stakeholders

• Connect with end-users and grow your business
• Help your clients invest wisely and maximise project success 
• Tap into new verticals and source strategies to reposition your offerings
• Keep your finger on the pulse of industry developments
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Also industry stakeholders will benefit...

Are you a new or existing digital signage 
user, who will benefit?



7:45 AM                                                                                                
Registration opens and continental breakfast

8:30 AM                                                                                                
Opening comments from the chairperson

Bryan Meszaros,
Director, Strategy & Development,
OpenEye Global (USA)

8:45 AM                                                                                              
How to benefit from the latest trends and 
opportunities in digital signage

Digital signage is becoming an affordable and valuable way 
to inform, educate and entertain key constituents. Keep your 
fingers on the pulse of an industry leveraging technology for 
improved communications.

•  Become knowledgeable with key players in the industry 
•  Find out the drivers and growth in digital signage 
•  Familiarise yourself with trends in different regions and
   recent projects 

Better understand the market and prepare for your current or 
future digital signage deployment.

Chris Heap,                    Florian Rotberg,
Managing Director,
invidis consulting GmbH

Managing Director,
Imperative Group

9:30 AM Healthcare - Educate/Inform                                 
How proactive communication with staff and 
patients enhances patient care 

Healthcare is one of the fastest growing areas for digital 
signage. With a large staff population combined with waiting 
patients and visitors, a dynamic screen network can help keep 
all stakeholders informed. 

Hear from the organisation awarded the Best Internal 
Communications Award 2009 by the Association of 
Healthcare Communicators.

•  Generate a sense of unity and purpose among staff
•  Display topical information in real-time
•  Inform patients and increase health promotion compliance 

Educate, entertain and improve patient satisfaction through 
dynamic messaging.

Fiona Alexander,
Director of Communications,
University Hospital Birmingham NHS Foundation Trust

10:15 AM                                                                                                
Mid-morning networking break
Interact with conference speakers and fellow attendees and 
secure important new business contacts.

10:45 AM University - Investment Criteria                                 
Making the case for investment in digital signage 
communication and measuring the ROI

In 2009, the BI Norwegian School of Management, one 
of Europe’s largest business schools, launched a digital 
signage network throughout all five of its campuses delivering 
information to the student, staff, and visiting population. 

Take away strategies on how the project came together and 
its success to date.

•  Current set up, objectives and future plans 
•  Vendor selection requirements and evaluation criteria 
•  Benefits and value of digital signage for campus 
   communication

Learn how your organisation can make the case and benefit 
from a digital signage network.

Stein-Oddvar Evensen,         Mats Myhre
IT Consultant
BI Norwegian School 
of Management

Head of Information,
BI Norwegian School of
Management (Norway)

11:30 AM Keynote                                                                                                 
Using an intelligent and innovative digital signage 
strategy to reduce total cost of ownership 

Come learn about Intel’s innovation strategy, technology, 
products, platforms and initiatives designed to fuel the growth 
of the Digital Signage Industry.

•  Lower total cost of ownership via advanced remote 
   management, repair capabilities and energy efficiency solutions 
•  Drive increased ROI to advertisers via Anonymous Video 
   Analytics metrics 
•  Deliver rich highly interactive experiences to end-users via 
   high performing platforms 

Hear how innovative solutions can help lower your total 
cost of ownership, provide analytics and deliver a rich use 
experience.

Jose Avalos,
Director of Digital Signage,
Intel Corporation

12:15 PM                                                                                                
Networking lunch
Join the conference speakers and your peers for a relaxing 
luncheon. 

DAY 1 Tuesday 4th  May 2010
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To register call: +1-416-944-9200 • E-mail: registrations@strategyinstitute.com



1:30 PM Hands on Workshop                                                              
How to develop your digital signage network: 
setting objectives, budget and content strategy

Roll up your sleeves and assume the role of a digital signage 
project manager. In a peer-to-peer environment, enhance your 
learning and understanding of how to approach your digital 
signage project.

One of your best sessions — not to be missed!

Each group will be assigned a different venue/location, i.e. 
Retail store, university, healthcare facility, with corresponding 
details on demographics. Brainstorm and outline the following:

1. Determine the objective(s) for your network 
2. Create a budget for the network 
3. Develop your strategy for screen placements and content

Knowledgeable industry vendors and suppliers will be asked 
to facilitate and guide each group through the process. One 
person from each group will be nominated to share the results 
with the rest of the delegates. The chairperson and audience 
will provide additional feedback and ideas. 

This structured and facilitated session will provide maximum 
learning and take-away value.

2:45 PM Integrator Strategy                                                        
Digital signage deployment best practices: save 
yourself time, money and anxiety

No matter the scale and scope of your digital signage project, 
you want to be prepared for what’s ahead. Join a practitioner 
who will share his experience, with plenty of time for feedback 
and discussion with the audience.

•  Identify the needs of different users 
•  Set and manage expectations of all parties
•  Understand success factors from pilot to rollout

Learn from those who have been in the trenches and plan 
your project for success.

Marcus-Michael Müller,
Business Unit Manager Video Solutions,
Computacenter AG & Co oHG (Germany)

3:45 PM                                                                                                
Mid-afternoon network break 
Interact with conference speakers and fellow attendees. Share 
your thoughts on the day’s sessions. 

4:00 PM Automotive – Drive Sales
How to redefine your showroom with tailored 
services and communication to improve customer 
experience and drive sales
The Infiniti Total Ownership Experience is taking automotive 
shopping to a new level! The “boutique hotel” concept 
focuses on a premium environment supported by tailored 
services and dynamic communications. Hear how the new 
dealer showrooms are making an impact.

•  A new customer experience concept 
•  Integrate signage with furnishing and ambient sound 
•  Customize content for each location and track effectiveness

Martin Jobin,
Interactive Marketing Manager,
Infiniti Europe

4:45 PM                                                                                                 
Conference adjourns to Day 2

About This Conference:

Strategy Institute is proud to host the Digital Signage Strategies Forum as part of the Screen Media Expo lineup, 
bringing together thought leaders and real-world practitioners across Europe. As the FIRST and ONLY end-user event 
in Europe, this forum is the ideal place for both new and existing end-users of digital signage, systems integrators and 
solutions providers to learn and share best practices. With a cross-industry case study focused program combined with 
expert sessions, attendees get the start-to-finish approach of implementing a digital signage project. This prestigious 
forum equips end-users with the knowledge to make the right investment and manage their projects with confidence!
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Online: www.digitalsignagestrategies.com



7:45 AM                                                                                                
Registration opens and continental breakfast

8:30 AM                                                                                                
Opening comments from the chairperson

Bryan Meszaros,
Director, Strategy & Development,
OpenEye Global (USA)

8:45 AM Corporate Communication - Training/Culture
How to reinvigorate employee engagement and 
foster corporate culture with digital signage

Communicating to employees, whether in the tens, hundreds 
or thousands, is no small feat. Effectiveness is not restricted 
to just the message itself, but also the medium that delivers it. 
Hear how a leading organisation has embraced digital signage 
as part of its core corporate communication program. Take 
away strategies to...

•  Reduce printing costs and improve speed of information 
   delivery
•  Integrate with audio-visual and boardroom capabilities
•  Secure buy-in across departments and strategies for 
   ongoing management

Reinvigorate your corporate communication and keep your 
staff engaged.

Joe Till
Sales Director
Saturn Communication Group

9:30 AM Culture Centre: Digital Signage Rollout
Success factors and best practices that will make 
your network a success

Combining culture, education and entertainment, facilities 
such as museums and science centres have unique 
communications needs. Opening its doors in April 2008, the 
Newseum in Washington, DC boasts 250,000 sq. ft. of exhibit 
space and 100+ screens. Hear from the executive directly 
responsible for the purchase and installation of the network.

•  Objectives for displays and specific requirements 
•  Overview of signage workflow and video and control 
   system 
•  Lessons learned and tips for installation success

Use this information to better plan for and manage challenges 
that come your way. 

Bud O’Connor,
Director of Engineering,
Newseum (USA)

10:15 AM                                                                                                
Mid-morning networking break
Enjoy a cup of coffee or tea and connect with conference 
speakers and fellow attendees. 

10:45 AM Financial - Merchandising                                       
How to better promote your products and 
services: creating a merchandising solution to 
drive sales lift with digital signage

A network of screens is a power tool to not only entertain 
and reduce perceived wait time, but also promote products 
and services. Hear how Sovereign Bank, a subsidiary of 
Banco Santander, uses digital signage to enhance customer 
communications. Take away strategies for your organisation 
on how to...

•  Integrate messaging through various channels and 
   customise play lists 
•  Track the effectiveness and value of the network 
•  Best practices for the financial/retail environment 

Learn today how dynamic digital signage/content can change 
consumer behaviour and activate sales. 

Bryan Meszaros,
Director, Strategy & Development,
OpenEye Global (USA)

11:30 AM Corporate Communication - Content        
How to grab attention and improve engagement 
with compelling programming and content

A successful digital signage network is highly dependent 
on the content. To do it right, it needs to be more than an 
afterthought. 

Join this must-attend session and take way strategies to 
develop your content strategy for this unique medium.

•  Understand your viewers and objectives 
•  View template samples on design best practices and 
   corporate branding 
•  Identify media assets, build your program loop and 
   manage the content 

Take away practical tips to help ensure your digital signage 
influences, educates and entertains

Adam Lloyd,                                Peter Critchley,
Managing Director,
Beaver Group

Head of Internal Communications,
Ericsson Ltd. 

DAY 2 Wednesday 5th May 2010
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To register call: +1-416-944-9200 • E-mail: registrations@strategyinstitute.com



12:15 PM                                                                                                
Networking lunch
Join the conference speakers and your peers for a relaxing 
luncheon. 

1:30 PM University – Network Standardisation                                 
Standardising digital signage systems across 
multiple locations within budget and without 
compromising the brand 

A digital signage project can originate out of one building 
or department then quickly spread to others. Eventually 
a smattering of displays and solutions co-exist, with no 
standardisation across campus. Hear how one university is 
tackling this challenge.

•  Current set-up and future roll out plans
•  Challenges and strategies for infrastructure integration
•  Corporate branding across locations

Hear how you can most effectively integrate and unify 
disparate signage systems.

Kris Collins,                     John Wells,
Computer Services Manager,
University of Bedfordshire

Online Marketing Manager,
University of Bedfordshire

2:15 PM Convention Centre - Visitor Experience                         
How to leverage interactive technology and 
targeted messaging to create a memorable visitor 
experience

With its two venues, Montjuïc and Gran Via, the Fira de 
Barcelona boasts the largest trade fair area in Spain. Hear 
how large projectors, video screen walls and LED strips form 
its dynamic interactive communication channel.

•  Explore content challenges and opportunities for all the 
   screens
•  Direct traffic flow and boost sales for restaurants, activities, etc.
•  Enhance the environment with positive digital visuals

See how different applications of digital signage can add value 
to your organisation and space with interactive engagement.

Ignacio Lamarca,
CEO,
Focus on Emotions (Spain)

3:00 PM                                                                                                
Conference ends

Situated in the heart of West London, the Conference 
Centre is easily accessible by tube, using West 
Brampton or Earls Court Stations. Parking: £25/day 

Earls Court Conference Centre
Meeting Rooms 1 & 2
Warwick Road
London, SW5 9TA, UK

For directions,
visit http://www.eco.co.uk/p/how-to-get-here/94

For accommodation,
Screenmedia has negotiated discounted rates, visit:
http://www.hotelzon.com/uk/exhibitions/screenexpo2010 

Our venue

Earls Court Conference Centre
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Online: www.digitalsignagestrategies.com



1. ONLINE: www.digitalsignagestrategies.com
2. EMAIL: registrations@strategyinstitute.com
3. CALL:  + 1 416 944 9200
4. FAX: + 1 416 944 0403
5. POST: Completed form and payment to:

Strategy Institute Inc. 
1st Floor Holborn Gate
330 High Holborn
London, WC1V 7QT, UK

VENUE INFORMATION

Situated in the heart of West London, the 
Conference Centre is easily accessible by 
tube, bus, train, or car.

Earls Court Conference Centre
Meeting Rooms 1 & 2
Warwick Road
London, SW5 9TA, UK

CONTACT DETAILS

Data Protection
The Strategy Institute collects and processes personal data in compliance with the European Data Protection Directive (95/46/EC).  To ensure that the information we hold is accurate and up-to-date, please 
ensure that we are promptly informed of any relevant change to your details by contacting customercare@strategyinstitute.com.

By submitting your details, this will allow us to contact you with more information regarding this conference. The Strategy Institute may also wish to tell you about other products and events relevant to you. 
Tick if you do not wish to receive communications by:  Post /  Email /  Telephone /  Fax

We may pass on your contact details to carefully selected third parties for marketing purposes unless you indicate otherwise.   Do not pass my details to third parties.

Register now at www.digitalsignagestrategies.com

4th & 5th May, 2010, Earls Court Conference Centre, London, UK  •  www.digitalsignagestrategies.com

Easy w
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Europe’s FIRST digital signage end-user summit

How to 
book your 
place

Title: First Name: Surname:

Job Title Company Name:

Postal Address:

Postal Code: Country:

Telephone: Email:

Signature: Date:

 Register by 9th April 2010 £795 + VAT(17.5%)

 Register by 30th April 2010 £895 + VAT(17.5%)

 Onsite £995 + VAT(17.5%)

PAYMENT

1.  CREDIT CARD Please debit my:
 VISA       MASTERCARD       AMEX        £                         

Name on Card:

Card No.: 

Expiry Date:

Signature of Card Holder: 

2.  CHEQUE Enclosed is our cheque for £                          in favour 
of Strategy Institute Inc. 
Please ensure that the name of the delegate and conference is 
written on the back of the cheque

3.  BANK TRANSFER Full details will be given with your invoice on 
registration. Please include the delegate’s and conference name. 

COST OF ATTENDING

Conference code: 110011

TERMS & CANCELLATION CONDITIONS

Cancellations must be received in writing by Monday 19th April 2010. You will be eligible for 
a refund less £75 + VAT @17.5% administration fee. For cancellations received less than two 
weeks prior to the conference or in the event of non-attendance a 100% cancellation fee 
applies, in these circumstances NO refund can be given. All cancellations MUST be made in 
writing & will be acknowledged in writing. If you make your booking via the telephone, you are 
automatically adhering to our terms & conditions. 

It may be necessary for reasons beyond the control of the Organiser to alter the content, timings 
or venue. Strategy Institute does not accept liability for any transport disruption or individual 
transport delays & in such circumstances the normal cancellation restrictions apply. In the event 
of a terrorist alert or incident that prevents the running of the conference, Strategy Institute 
reserves the right to retain up to 50% of the fee as a contribution to delegate registration, all 
location, marketing & central administrative costs.

Your registration fee includes lunch, refreshments, documentation, priceless business contacts 
& numerous networking opportunities.

GROUP DISCOUNT: A group discount is offered for this conference. Send three delegate 
and fourth delegate attends for free. To be eligible delegates must register at the same time. 
The total discount per delegate must not exceed 25% of the conference cost. 

Please tick appropriate boxes and complete details

Payment must be made in advance of the event. If payment is not received before the 
conference, you will be asked to pay by credit card before entering the conference.




